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COME AND JOIN THE EUROPEAN SALES COMPETITION AS A PARTNER

The European Sales Competition (ESC) is the sales event where future sales professionals
compete, meet and learn with a B2B sales role play. The 9th Edition of the European Sales
Competition is organised on 31 May - 2 June 2023 by Wittenborg University of Applied Sciences,
the Netherlands.

As a partner you will not only create a lot of visibility amongst these young professionals, you will
also be able to connect your company to students, staff and other people involved in these
university sales programmes. In short you will be able to:

% Promote your company to and gain Europe-wide visibility amongst top sales students.
% Interact one-on-one with competing students in various formal and informal events.
« Connect with university staff to discuss possible cooperation with your company.

« Involve your staff as judges or buyers and see Europe’s sales talent in action, real time.

INTERESTED?

Please contact Myra Qiu or Dr Alexander Bauer via esc2023@wittenborg.eu.
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Platinum Bronze

Sponsorship Benefits €15.000,- €2.000,-

Exclusive branding as HOST of the ESC23
(European Sales Competition 2023 sponsored by...)

Main cooperation partner - -
Logo on promotion materials (200 name badges, lanyards, eco-notebook & pens)

Case based on your product/service

Logo on ESC website

Article/section about your company on the website

Advertisin
€ Logo on publication & promotion material (mails, instructions, posters, banners)

Provide content for ESC 2023 newsletters and social media

Official recognition as cooperation partner at the ESC23 opening

Platform visibilit
v Keynote at the opening/closing ceremony

CVs from attendees
Application videos from attendees upfront
Contact with participants 1to 1 interview with attendees during the competition
E-mail list of attendees
Access to videos of the final competition session

Promotion to media and press as the main cooperation partner

Mediarelations & social
media

Promotion to media and press as cooperation partner

Promotion via social media

Role of being a buyer

Member of the jury
Competition attendance Give the sponsor prize for the best salesperson
Keynote speeches at the event

Being present at the evening events

Interaction with participants (Online Recruitment Fair)

Promotion of vacancies on WUAS current students & alumni platform
Post-ESC23 Possibility of interaction with WUAS students looking for internship/jobs
Promotion on the ESC website

Promotion viasocial media
*with limitations, limited frequency of activities
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OVER 100 NATIONALITIES
STUDY AT WITTENBORG
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